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CLASS COSTUME POLICY

Class costumes ensure that dancers look cohesive and on brand when performing or competing under the FSID name.
Note: In competition, dancers are required to wear a class costume through the Novice level as well as for team dances.

How it works: Dresses are hand-measured for each dancer and available for purchase through Prime Dress Designs.
Orders are placed in batches and it takes approximately two months to complete an order. When your dancer grows out
of their current dress, you have the option to sell it back to the school and/or to another FSID family. Please contact
Katie for information on measuring and ordering.

FSID Jumper Dress
Price: Ranges from $300-S330

Eligibility: Littles and Levels 1, 2, 3
Description: Sleeveless dress with a long-sleeved white blouse worn underneath. Includes blouse
\/ and navy bloomers.

FSID Full Dress

Price: Ranges from $640-$700

Eligibility: Levels 3 and up

Description: Full-sleeved, fully embroidered velvet dress featuring a three-pleat box panel that
fits snugly through the torso. Includes navy bloomers.

Ceili Costume

Price: Rental fee is $35

Eligibility: Levels 2 and up who are enrolled in the Teams class

Description: Navy bodysuit and skirt, embroidered wrist cuffs, headpiece and cape.

Girls Hair: Bows are available for purchase through Katie. Hair tutorial is here. No ponytails, braids or wigs.

Girls Socks: Ultra low poodle socks (no sparkles) like these here should be worn with all class costumes. Purchase
through Katie or at any of the local Irish shops.

Boys Costume

Price: $S175 vest plus rest of components
Eligibility: All boys
Description: Embroidered vest plus navy slacks, white oxford shirt and navy socks.



https://www.youtube.com/watch?v=4JZq2Sh3nr4
https://www.danceirish.com/products/antonio-pacelli-ultra-low-poodle-socks?variant=39561298673735&currency=USD&utm_medium=product_sync&utm_source=google&utm_content=sag_organic&utm_campaign=sag_organic&utm_campaign=gs-2022-04-11&utm_source=google&utm_medium=smart_campaign&gad_source=1&gclid=CjwKCAjw_LOwBhBFEiwAmSEQAauw6-fe7BHuF9TvlNPL8532AqpXvCjhtL9KXlw-QnnHX1MzhUtAKBoC1gIQAvD_BwE

